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Gen er a l  Com m en t s 

This was the fifth I GCSE January Com m erce exam inat ion under the I GCSE 

Com m erce specificat ion.    The overall standard for this new exam inat ion produced 

sim ilar results to last  year.  I t  is clear that  cent res are now fam iliar with the form at  

and style of the relat ively new exam inat ion paper, and the change of t im ing of 

the exam inat ion paper to two hours in length.    With regards to the lat ter point ,  

there was no evidence of any candidates not  com plet ing the exam inat ion paper 

due to t im e pressures. 

 

Candidates cont inue to cope well with the use of the quest ion paper as an answer 

book. There were very few occasions where candidates used space in addit ion to 

the answer lines in order to com plete their  answers. The standard of writ ten 

com m unicat ion was generally very good.   However, it  is im portant  to point  out  

that  if candidates do not  carefully read the quest ion before start ing an answer the 

key focus of the quest ion will be m issed.   For exam ple, in answering quest ion 17 

(d)  som e candidates focussed their answers on calculat ions rather than focussing 

on explanat ion of how m uch the insured would be ent it led to receive in 

com pensat ion.  I t  is also essent ial that  candidates in carrying out  any calculat ions 

not  only show their  working but  use the percentage or £ sign in their  final answers. 

 

Som e candidates cont inue not  to always answer at  the appropriate level of skill.  

I n this connect ion, the com m and words on the exam inat ion paper and the m ark 

schem e are part icular ly relevant  to cent res. Each quest ion indicates the level at  

which it  is based:  

AO1 Dem onst rate -  this assessm ent  object ive tests candidates on their  abilit y to 

dem onst rate their  knowledge and understanding of the com m ercial term , idea or 

concept  m ent ioned in the quest ion. For exam ple, Quest ion 5 asked candidates 

to ‘state  two features of a business partnership.’  Com m and words such as 

‘List ’,  ‘Nam e’, ‘Describe’, ‘Give’ and ‘State’ confirm  that  the quest ion is at  this 

level. 

 

AO2 Apply – this assessm ent  object ive tests candidates’ abilit y to relate their 

answer to the context . I n this series, the context  to quest ion 14 was about  

locat ion.    For exam ple, quest ion 14 (a)  ( ii)  required candidates to answer the 

quest ion ‘why m ight  site Y be a m ore suitable locat ion than site X for this new 

superm arket?’  Com m and words such as ‘Why’, ‘Calculate’, ‘Give an exam ple in 

context ’ and ‘What  was’ confirm  the quest ion is at  this level.  

 

AO3 Analyse – this assessm ent  object ive requires candidates to select , interpret  

or otherwise analyse som e point  presented in the quest ion. For exam ple, 

quest ion 16 (b)  asked candidates to ‘analyse why m ult i-nat ional com panies 

produce m ost  of the cars in the world’.   Com m and words such as ‘I dent ify’,  

‘Analyse’,  ‘Com pare’ and ‘Select ’ confirm  the quest ion is at  this level.  

 

AO4 Evaluate – this is the m ost  dem anding assessm ent  object ive which tests 

candidates’ abilit y to form ulate som e judgem ents. For exam ple, quest ion 16 (c)  

expected candidates to ‘explain why cars are often advert ised in m agazines.’  

Com m and words such as ‘Evaluate’, ‘Explain why’, ‘Judge’ and ‘Consider’ confirm  

the quest ion is at  this level.  

 



 

 

 

The published online m ark schem es cont inue to be an invaluable resource to 

cent res for a num ber of purposes. Possible answers are provided as indicators of 

what  is expected but  the answers provided are not  m eant  to be exhaust ive. The 

possible answers are st ructured using brackets for each creditworthy point .  I t  

rem ains the pract ice to use a dash in order to separate points that  are worth 

addit ional m arks, and an oblique to indicate an alternat ive way of m aking the 

sam e point .   

 

 

 

 

Qu est ion  1  

The four parts of this quest ion were generally well answered, with m any 

candidates gaining 2 or 3 m arks out  of the four m arks available.  However, the 

answer to part  (b)  was less well known. 

 

Qu est ion  2  

Candidates found this quest ion difficult  with part  (a)  generally m uch bet ter  

answered than part  (b) .   Marks were lost  in part  (a)  by to m any candidates giving 

im precise definit ions or confusing hum an wants with hum an needs.  Marks were 

often lost  by candidates writ ing about  m anufactur ing indust ry.   Good answers to 

part  (b)  defined correct ly that  const ruct ion indust ry was part  of the secondary 

sector and gave a relevant  exam ple such as shipbuilding.   Finally, to both 

quest ion parts, som e candidates did not  provide any exam ples but  sim ply defined 

the term s.  By doing so, they could only obtain a m axim um  of two out  of the four 

m arks available. 

 

Qu est ion  3  

I n order to carry out  the calculat ion it  was necessary to know the form ula which 

a m inority of candidates appeared to have difficulty with.  Som e candidates sim ply 

worked subt racted the two given figures instead of dividing them  and x by 100.    

The percentage sign was needed to score the m axim um  two m arks. 

 

Qu est ion  4  

Many candidates scored at  least  one m ark for this quest ion by m ent ioning either 

the point  that  paym ent  is im m ediate or that  there is less cash on the prem ises.  

Som e candidates lost  m arks by stat ing disadvantages instead of advantages in 

their  answers.    

  

Qu est ion  5  

Many candidates lost  m arks by a lack of knowledge on this topic.   The quest ion 

required candidates to ‘state two features of a business partnership’.    

Therefore, the valid answers should have included features, and not  advantages, 

such as ‘it  has unlim ited liabilit y ’ and ‘between 2-20 owners’.  

 

Qu est ion  6  

The m ajor ity of candidates scored one out  of two m arks by m ent ioning the abilit y  

of consum ers to delay paym ent  when buying with a credit  card.   A second valid 

reason was often m ore difficult  for candidates to ident ify.  

 



 

 

 

Qu est ion  7  

Only a m inority of candidates scored m axim um  m arks to this quest ion on 

m atching banking paym ent  to either the hom e or internat ional t rade but  the 

m ajority of candidates scored two m arks or three m arks. 

 

Qu est ion  8  

This quest ion produced a range of responses.  The correct  answer required was 

‘video conferencing’.  

 

Qu est ion  9  

A key word in answering this quest ion was the contextual phrase of ‘new brand 

of perfum e’.    So answers dealing with nostalgia or cheapness were not  

accepted by exam iners.   Valid answers included the use of rom ance, celebrity 

endorsem ent  and colour. 

 

Qu est ion  1 0  

Generally, the topic of regional dist r ibut ion cent res is st ill not  well known by m ost  

candidates.   Som e candidates realised that  they are situated at  busy road/ rail 

j unct ions but  giving a relevant  second feature for the second m ark proved m uch 

m ore difficult ,  v iz. operated by large scale retailers or being large warehouses. 

 

Qu est ion  1 1  

The best  answers focussed on the quest ion and gave three dist inct  services that  

a wholesaler provides for the m anufacturer, such as storage, buying in bulk and 

displaying goods.   Weaker candidates lacked focus on the services provided to 

the m anufacturer and gave wholesaler services to the retailer as well.   Overall,  

the quest ion different iated well as there was a spread of m arks from  0 to 3. 

 

Qu est ion  1 2  

As this type of quest ion had not  been asked before there were a pleasing num ber 

of well at tem pted answers.   Many candidates were able to suggest  two relevant  

reasons  such as it  ‘enables verbal discussion’ and ‘allows instant  feedback’.  Som e 

candidates lost  m arks by repeat ing the sam e point  twice in a different  way or by 

suggest ing reasons why em ail should be used instead of telephone.   

 

 An exam ple of a good answer for two m arks is shown below. 

‘1. The telephone allows an exporter to discuss points without  having to 

write them  down. 

2. Som e exporters m ight  be too busy to check their  em ails and delays can 

occur to com m unicat ion with the agent ’. 

 

 

 

 

 

 

 

 

 

 



 

Qu est ion  1 3  

The m ain issue with the answering of this quest ion was that  m any candidates 

gained two m arks by recognising that  cash discount  was given for prom pt  

paym ent  whereas t rade discount  was given for bulk buying but  few candidates 

were able to offer a second clear difference between the two com m ercial term s.   

The best  candidates gave a second difference such as that  cash discount  m ay 

assist  a buyer’s cash flow whereas t rade discount  enabled the buyer a m argin of 

profit .  

 

Qu est ion  1 4  

This quest ion required candidates to study the resource m aterial of a table 

showing the possible locat ion of two superm arkets and apply their  knowledge and 

understanding.   I n answering part  (a)  ( i)  m ost  candidates ident ified a valid 

relevant  reason from  the table, such as being in the town cent re.   Many 

candidates in answering part  (a)  ( ii)  did not  realise that  site X was also on a m ain 

road.   Bet ter creditworthy answers included the reason that  land on site Y would 

be cheaper and that  there would be m ore space for custom er car parking.   Som e 

candidates lost  m arks to part  (b)  by not  developing their  answers with further  

points of explanat ion.   Therefore, although m any answers were able to ident ify a 

relevant  reason to part  (b)  explanat ions could have often been im proved by giving 

two points of developm ent .   For exam ple, bet ter answers explained how m ult iple 

chain stores do not  need m uch prem ises, com pared to a superm arket ,  and with 

less need for car parking as custom ers can t ravel easily by public t ransport . 

 

 

Qu est ion  1 5   

This quest ion focussed on internat ional t rade and elicited the weakest  answers 

out  of the three quest ions 15, 16 and 17.   Overall,  this topic cont inues to be a 

difficult  area of the syllabus for m any candidates com pared to their  knowledge 

and understanding of hom e t rade. 

Answers to part  (a)  revealed m ixed results.   Although there were m any fully 

correct  calculated answers to parts (a)  ( i)  and ( ii)  there were m any incorrect  

answers to part  (a)  ( iv) . Moreover, to part  (a)  ( iii)  there were m any answers which 

thought  that  Count ry 3 had the best  t rade balance. 

 

With reference to part  (b)  m any candidates gained full m arks by stat ing that  

visible t rade refers to goods, and that  invisible t rade refers to services;  and 

provided relevant  exam ples. Som e weaker candidates com m ented on the data for 

visible and invisible t rade and thereby did not  gain any m arks to this quest ion 

part . 

 

Part  (c)  was generally poorly at tem pted.  The best  answers to part  ( i)  explained 

that  the effect  will lead to less food im ports, dearer im ported food leading to less 

dem and.  The best  answers to part  ( ii)  explained that  there be an increased 

dem and for hom e-produced food as it  is cheaper, leading to increased product ion 

of dom est ic food product ion.  

 

 

 

 

 

 



 

One such answer to part  (c)  ( ii)  is shown below:  

‘The possible effects on a tar iff on food on dom est ic food indust r ies is that  

there will be less com pet it ion from  im ported food, leading to increased 

dem and and cheaper hom e-produced food.   More em ployees will be needed 

in the hom e count ry to produce the food as sales will increase as the 

dom est ic food indust r ies expand.’ 

 

Part  (d)  produced a wide range of answers, with candidates generally finding the 

quest ion a difficult  one, as they had to consider internat ional specialisat ion rather 

than sim ply individual specialisat ion.   Bet ter answers explained that  the 

im portance of com parat ive advantage and specialising in what  they are best  at ,  

with support ing exam ples.  They further explained that  consum ers would benefit  

from  lower pr ices due to increased efficiencies, leading to a higher standard of 

liv ing.   Weaker answers often just  sim ply described the goods that  count r ies 

specialised in. 

 

Qu est ion  1 6  

I n defining a m ult i-nat ional com pany m ost  candidates understood that  MNCs had 

branches in different  count r ies.   Less stated that  they had a headquarters in the 

host  count ry.   I n part  (a)  ( ii)  m any candidates gave a suitable exam ple of a m ult i-

nat ional car com pany to score the one m ark available. 

 

With reference to part  (b) , good candidates developed an answer to gain full 

m arks by explaining how m ult i-nat ional com panies had the capital resources to 

invest  in large car plants, achieving econom ies of scale to produce large volum es 

of cars which were m et  by global dem and as cars are increasingly needed all over 

the world. They also explained that  sm all f irm s would tend to focus on higher 

pr iced cars, with a sm aller and narrower m arket . Weaker candidates provided less 

detail.  Som e answered with lit t le understanding of the work of MNC’s.  

 

Part  (c)  was m uch bet ter answered than part  (b)  with m any candidates developing 

their  answers to score higher m arks.  These candidates realised that  m agazines 

at t racted m any readers, could be targeted at  car buyers, could give full details 

about  cars on good quality paper, in colour.  Som e candidates also explained that  

m agazines could be kept  for future reference.   Weaker answers gave less detail 

or stated that  they were cheaper than television.  

 

 

 

I n answering part  (d)  m ost  candidates gained som e reasonable m arks on this 

quest ion. The best  answers gained m ore m arks by ident ifying the Trade 

Descript ions Act  as the law that  protects consum ers from  false inform at ion about  

goods and services, and gave appropriate exam ples to support  their  points.   

Weaker answers confused the Trade Descript ions Act  with other irrelevant  laws.  

 

 

 

 

 

 

 

 



 

Qu est ion  1 7  

This quest ion focussed on insurance.   Overall,  this aid to t rade topic cont inues to 

be a difficult  area of the syllabus for m any candidates com pared to the other five 

aids to t rade. 

 

Part  (a)  required candidates to ident ify two insurance form s by using the diagram  

from  the source m aterial.    The quest ion to both parts ( i)  and ( ii)  was not  answered 

well.   I n fact , som e candidates who knew the correct  nam es placed them  in the 

wrong answer lines.  I t  was only a m inority of candidates that  gave two correct  

answers.      

The best  answers to part  (b)  pointed out  that  the broker was an independent   

m iddlem an who brought  the custom er and the insurance com pany together 

offer ing independent  advice, who looked for the best  deal, helped with the 

paperwork but  could be cost ly as they earned a com m ission for carrying out  the 

t ransact ion, and m ay push the policies of certain insurance com panies over 

others.  Weaker candidates gave less detail or irrelevant  points describing other 

features of insurance. 

 

Answers to part  (c)  provided a wide spread of m arks to both parts ( i)  and ( ii) .    

Good answers to part  ( i)  argued that  it  m eant  that  the proposal form  needed the 

principle of utm ost  good faith so that  all relevant  inform at ion was provided so that  

the insurance com pany could assess the r isk and calculate a prem ium .  Som e 

candidates also m ent ioned that  if the insured did not  tell the t ruth on the proposal 

form  the cont ract  could becom e null and void without  any com pensat ion paid out .   

Weaker answers m ent ioned the need for t ruth, but  then not  develop their  answers 

with relevant  points.    

 

Part  ( ii)  was not  as well answered as part  ( i) .     The bet ter answers recognised 

that  the pr inciple of cont r ibut ion involved using m ore than one insurance 

com pany, and that  they would share any com pensat ion claim  to prevent  the 

insured m aking a profit  from  a loss.    Weaker answers confused the term  

cont r ibut ion with cont r ibut ing to prem ium s or described other insurance pr inciples 

such as subrogat ion. 

 

I n answering part  (d)  the best  answers recognised that  Fiona was under- insured 

and could only receive £7000, because that  was the sum  of m oney insured for.   

They also stated that  she could not  receive com pensat ion for the jewellery due to 

the insurance principle of insurable interest .   Som e weaker candidates thought  

that  this quest ion sim ply involved calculat ing the figures instead of explaining the 

problem . 

 



 

Gr ad e Bou n d ar ies 

 

Grade boundaries for this, and all other papers, can be found on the website on 

this link:  

ht tp: / / www.edexcel.com / iwant to/ Pages/ grade-boundaries.aspx 
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